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PREFACE

The Population Survey Monitor (PSM) is a quarterly household survey of about 3,000 households conducted
throughout Australia. Each survey includes a core set of socio-demographic questions and a variable set of
topics requested by various Commonwealth and State Government clients.

This publication presents summary results of the PSM conducted in September 1996. The topics included in
this survey were as follows:

HOUSING This topic includes data on attitudes to medium density housing, the
likelihood of respendents moving to medium density housing in the near
future and tenure of the previous residence of recent movers.

HOUSEHOLD USE OF This topic contains data on the use of technology in the home, with a focus
TECHNOLOGY on computer equipment and usage.

COMMUNITY SATISFACTION  This topic contains data on opinions of safety and attitudes o police
WITH POLICE SERVICES Services.

TELEPHONE CONNECTIONS  This topic contains data on the number of telephones connected and
mobile phones used in households.

CONSUMER EXPECTATIONS  This topic contains data on the anticipated purchases by households of
major items in the December quarter 1996.

INDIVIDUAL DONATIONS This topic contains data on donations given to organistations such as
universities, research organisations, hospitals and welfare.

CHILDREN'S SPORT This topic contains data on the sporting and physical activities undertaken
in the last 12 months by children aged 5 to 14.

W. McLennan
Australian Statistician



NOTES

FORTHCOMING ISSUES

SAMPLING ERROR

INQUIRIES

SURVEY RELEASE DATE
November 1996 7 February 1997
February 1997 21 April 1997

The estimates in this publication are based on a sample survey of
households throughout Australia. Because data is not collected from all
households, the published estimates derived from them are subject to
sampling variability. Relative standard errors give a measure of this
variability and therefore indicate the degree of confidence that can be
attached to the data. They are more fully discussed and presented on
pages 12 and 13. The standard errors for some statistics are relatively
bigh and users are advised to exercise caution when interpreting the
figures, These data cells are marked with * to indicate that they should be
viewed as merely indicative of the magnitude involved.

For further information about statistics in this publication and the
availability of related unpublished statistics, contact Theo Neumann on
Adelaide 08 8237 7303.

For information about other ABS statistics and services please refer to the

- back cover of this publication.
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MAIN FEATURES

HOUSING

HOUSEHOLD USE OF
TECHNOLOGY

COMMUNITY SATISFACTION

WITH POLICE SERVICES

TELEPHONE CONNECTIONS

CONSUMER EXPECTATIONS

INDIVIDUAL DONATIONS

CHILDREN'S SPORT

64.4% of males and 65.4% of females aged 18 years and over who live in
areas where medium density housing exists consider medium density
housing in their local area is acceptable or very acceptable. (Refer to
table 1).

In nearly one third of households (30.3%) at least one person frequently
uses a computer at home, and 83.8% of those households also use a
printer. (Refer to table 4).

67.7% of males and 72.9% of females aged 18 years and over are satisfied
or very satisfied with services provided by police. (Refer to table 5)

Over 2.4 million households (36.1%) have at least one mobile phone.
More than half (62.2%) of households in the highest houschold income
quintile have a mobile phone, compared with 9.4% of households in the
lowest income quintile. (Refer o table 8).

Over 2.5 million households (38.1%) indicated in September 1996 that
they intend to purchase a major item in the December quarter 1996.
Nearly 1.3 million households (19.3%) indicated they intend to buy a
household item worth more than $200 in the December quarter 1996,
and over 850,000 households (12.8%) intend to gd on 2 holiday worth
more than $500. (Refer to tables 8 and 9).

64.7% of males and 68.1% of females aged 18 years and over have
donated money in the last 12 months. (Refer to table 10).

53.3% of children aged 5 to 14 play sport organised by a club or
association. (Refer to table 11). '
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1 ACCEPTABILTY OF MEDIUM DENSITY HOUSING IN LOCAL AREA BY AGE AND SEX, SEPTEMBER 1996
Age {years) Total
65 and
Acceptability 1824 25-34 3544 45-54 55-64 aver % ‘000
MALES (%)
Very acceptable 13.9 *6.0 *5.7 *5.4 *Q2 *4.9 7.2 164.6
Acceptable 57.6 358 42.2 414 34.0 338 41.7 2 €87.9
Not very acceptable 11.7 28.7 233 30.6 2486 335 25.6 16527
Don't know *3.1 *0.68 *0.7 *1.0 *0.8 *2.5 *1.3 86.9
Not applicahle! 13.7 24,9 28.1 21.7 314 25.3 24.2 1559.0
Total ('00Q) 935.7 1368.6 1357.4 1150.0 753.4 886.0 100.,0 6 451.0
FEMALES (%)
Very acceptable *7.0 9.7 *3.1 *5.4 *5.5 8.4 6.6 436.6
Acceptabie 61.3 42.7 396 282 30.2 329 39.3 26122
Not very acceptable 13.4 15.0 243 34.0 24.1 23.7 22.4 14885
Don't know *2.0 *2.7 *2.3 *0.4 *1.6 *2.1 19 127.8
Not applicahie* 18.3 299 306 310 38.6 328 29.8 19819
Total {000} 904.6 1408.6 1376.0 11345 741.0 10821 100.0 66471
PERSONS (%)

Very acceptable 10.5 7.9 4.4 5.4 7.4 6.9 6.9 a01.2
Acceptable 59.4 41.3 409 353 321 333 40.5 5300.1
Not very acceptable 12,5 21.8 23.8 323 24.4 28.1 24.0 21412
Don't know 2.6 *1.7 *1.5 *0.7 *1,2 *2.3 16 2147
Not applicable® 15.0 274 29.4 26.3 35.0 294 27.0 3541.0
Total ('000) 1840.3 2777.7 27334 22848 1494.4 1968.1 100.0 i3 098.1

! Medium density housing not in local area.
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2 LIKELIHOOD OF MOVING TO MEDIUM DENSITY HOUSING IN THE NEXT 5 YEARS BY AGE AND SEX, SEPTEMBER
1996
Age (years) Total
65 and
Liketihood 18-24 25-34 35-44 45-54 55-64 over % ‘000
MALES (%)
Very likely 24.8 11.1 *5.4 *4.2 *4.6 *1.6 86 555.8
Somewhat likely 249 11.5 *3.8 8.4 *8.3 *8.8 10.5 677.2
Not at all likety 431 70.6 84.0 84.4 80.2 83.0 74.7 4 820.6
Don't know *7.2 6.9 6.7 *2.9 *2.9 *6.8 6.2 397.8
Total ('000) 935.7 13686 1357.4 1150.0 753.4 886.0 100.0 6451.0
FEMALES (%)
Very likely 26.4 10.2 7.8 *6.8 *4.5 *4.1 9.7 646.5
Somewhat likely 21.2 12.8 6.5 10.4 *11.4 8.6 11.4 757.7
Not at all likely 475 71.7 81.0 80.8 79.0 81.2 74.3 49355
Don't know *4.9 *5.3 *3.7 *1.9 *5.0 *6.1 4.6 307.3
Total ('000) 9046 14086 13760 11345 741.0 10821 100.0 6 647.1
PERSONS (%)

Very likely 25.6 106 6.7 5.5 *4.6 *3.0 9.2 12021
Somewhat likely 231 121 5.2 g4 9.8 8.6 11.0 1435.0
Not at all likety 453 71.2 82.5 82.6 79.6 82,0 74.5 9 756.1
Don't kriow 6.0 6.1 5.7 *2.4 6.0 6.4 5.4 705.0
Total (*000) 18403 27777 27334 22848 14944 19681 1000 130981
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3 TENURE OF PREVIOUS RESIDENCE IF MOVED IN THE LAST 12 MONTHS BY AGE, SEPTEMBER 1996
Age (years) Total
Tenure 18-24 25-34 35-44 45 and % '000
over

PERSONS (%)

Owned outright 10.2 5.3 3.7 2.0 4.2 551.7

Being purchased *4.0 4.0 *2.5 *0.3 2.1 269.8

Being rented 20.9 225 5.9 23 10.0 1305.9

Other 2.7 *1.9 *1.1 *0.7 1.3 171.6

Not moved €2.3 66.2 86.8 94.7 82.4 10799.2

Total ('000) 1840.3 27777 2733.4 5747.2 100.0 13 098.1

4 HOUSEHOLD® USE OF PERIPHERAL COMPUTING EQUIPMENT, SEPTEMBER 1996

Peripheral equinment ‘000 %
Printer 16247 254
Character/image reader or scanner 140.6 21
CD ROM equipment a74.2 14.6
Medem 518.1 7.8
Other equipment 238.1 36
Total® 20221 30.3

* Households where any member of the household freguently uses a computer at home.

2 Percentage of alf households.

* For the total number of households which use a computer, the sum of the components is larger than the total as a number of households use more

than one type of peripharal aquipment.,
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5 SATISFACTION WITH SERVICES PROVIDED BY POLICE BY AGE AND SEX, FEBRUARY TO SEPTEMBER 1996

Age (years) Total
5 and
Leved of satisfaction 18-24 25-34 35-44 45-54 55-64 aver ‘000
MALES (%)
Very satisfied 9.9 10.0 13.4 159 18.9 24.0 14.7 945.9
Satisfied 46.8 50.6 53.0 56.0 54.3 57.9 53.0 3404.9
Meither 245 27.3 20.2 16.2 16.7 *9.2 19.7 1269.3
Dissatisfied 11.7 88 9.7 8.0 *6.2 *3.8 83 531.3
Very dissatisfied *5.4 *2.1 *2.0 *1.4 *3.0 *2.3 2.6 166.0
Don't know *1.7 *1.2 *1.5 *23 *1.0 *2.8 17 111.3
Total {'000) 939.1 13869.7 1346.1 11431 748.2 882.2 100.0 6 4286
FEMALES (%}
Very satisfied 10.7 14.7 18.4 221 216 320 18.7 13031
Satished B5e.7 b4.8 48 4 5286 56.0 50.3 53.2 3511.4
Neither 22,5 22.0 216 146 i1.5 8.2 17.3 1144.5
Dissatisfied *4.2 *5.0 6.9 *8.7 *5.7 *3.8 5.5 360.2
Wery dissatisfied *1.0 *1.2 *1.6 *1.9 *16 *1.1 1.4 92.0
Don't know *1.9 *2.3 *3.1 *2.0 *3.6 *4.6 29 190.5
Total ('000) 910.5 13939 1377.7 11189 740.6 10860.1 100.0 6 601.7
PERSONS {%)

Very satisfied 10.3 12.4 16.0 19.0 20.2 28.4 17.3 2249.0
Satisfied 53.2 52.7 50.7 54.4 88.2 53.8 531 659162
Neither 235 24.8 209 15.5 i4.1 8.7 18.5 24137
Dissatisfied 8.0 69 8.3 7.4 59 *3.8 6.8 891.5
Yery dissatisfied *3.2 *1.6 *1.8 *1.7 *2.3 *1.6 2.0 258.0
Don't know *1.8 *1.8 *2.3 *2.2 *2.3 *3.8 2.3 3018
Total {'G00) 18497 2 763.6 27238 22621 1 488.8 19423 100.0 13 030.3
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6 POSSESSION OF AT LEAST ONE MOBILE PHONE! BY HOUSEHOLD INCOME QUINTILE, SEPTEMBER 1996
Do not have mobile
Have mobile phone phone Total
Income quintile ‘000 % 000 % '000 %
First quintile (lowest 20%) 102.5 9.4 987.4 90.6 10899 100.0
Second quintile 199.9 16.2 1033.1 83.8 1233.0 100.0
Third gquintile 435.0 37.7 719.1 62.3 11545 100.0
Fourth quintite 471.4 459 556.2 54.1 10276 100.0
Fifth quintile {highest 20%} 647.4 62.2 393.4 37.8 1040.8 100.0
Don't know” 550.3 49.1 569.5 50.9 11198 100.0
Total 2 308.5 38.1 4 258.7 83.9 6 665.8 100.0
* Excluded are fixed car phones or cordless phones, both of which need to be very near to the car or home 1o operate.
2 Household income not reported.
7 NUMBER OF SEPARATE TELEPHONE NUMBERS ! BY HOUSEHOLD INCOME QUINTILE, SEPTEMBER 1996
One Two or Nane
mare
Income quintile % % % ‘000 %
First quintile {lowest 20%) 929 =23 4.8 10899 100.0
Second quintile 93.7 *2.9 *3.4 12330 100.0
Third quintile 89.4 7.8 *28 1154.5 100.0
Fourth quintile 83.0 5.4 *1.6 1027.6 100.0
Fifth quintile {(highest 20%) . 86.7 133 - 1040.8 100.0
Don't know* 88.3 9.5 *2.2 11108 100.0
Total 90.7 6.8 2.5 G 665.6 100.0
! Exctudes mobile and car phones.
? Household income not reportet.
8 HOUSEHQLDS INTENTION TO PURCHASE SELECTED ITEMS IN DECEMBER QUARTER 1996, SEPTEMBER 1996
ftem ‘060 e
A new car 93.6 1.4
A second-hand car 293.1 4.4
A personal computer 204.9 31
Household item worth more than $200 12836 19.3
Home atterations or additions worth maore than $500 640.2 9.6
Landscaping worth more than $500 2272 3.4
A holiday worth more than $500 852.4 12.8
Ary other item worth more than $500 191.2 29
Total® 2539.9 38.1

! percentage of ail households.

* For the tatal number of househeids intending to purchase, the sum of the components is larger than the total as a number of households intend to

purchase maore than one item.
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9 INTENTION TO PURCHASE SELECTED [TEMS IN DECEMBER QUARTER 1996 BY HOUSEHOLD INCOME QUINTILE,

SEPTEMBER 1996
Do not intend to
intend to purchase purchase Total

income quintile '000 % ‘000 % '000 %

First quintile (lowest 20%) 1985 18.2 821.4 818 10829 100.0
Second gquintile 309.0 251 9239 74.9 1233.0 100.0
Third quintile 455.0 39.4 699.5 60.6 11%4.% 100.0
Fourth quintile 532.8 51.8 494.8 48.2 1207.6 100.0
Fifth quintile (highest 20%) 633.0 66.6 3478 334 10408 100.0
Don't know? 3517 314 768.2 68.6 11188 100.0
Total 2 539.9 38.1 41256 61.9 & 665.6 100.0

! Household income not reported.
. 10 DONATION OF MONEY IN THE LAST TWELVE MONTHS BY AGE AND SEX, SEFTEMBER 1986

Age (years) Total
65 and
Donation 1824 25-34 35-44 45-54 55-64 over '000
MALES (%}
Money donated 530 68.3 69.4 70.4 60.6 60.4 64.7 4173.4
No money donated 47.0 317 30.6 296 394 39.6 353 2277.7
Total {'000) 935.7 1368.6 1357.4 1150.0 753.4 886.0 100.0 6451.0
FEMALES (%}
Money donated 62.5 65.9 726 73.9 69.7 62.8 68.1 4527.9
No meney donated 375 341 27.4 26.1 303 303 37.2 2119.2
Total {'000) 2904.6 1 408.6 1376.0 11345 741. 0 10821 100.0 6647.1
PERSQONS {%)

Money donated 57.6 67.1 71.0 72.1 65.1 61.7 66.4 87013
Mo money donated 42.4 328 220 27.9 34.9 383 33.6 4396.8
Total ('000) 18403 2777.7 27334 2284.8 1 494.4 1968.1 100.0 130981
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11 PARTICIPATION IN CLUB AND SCHOOL ORGANISED CHILDREN'S SPORT BY AGE AND SEX, SEFTEMBER 1996

A_.ge {years) Total
Played sport 5-8 10-14 % D00
MALES (%)
Played sport organised by club 47.3 64.9 56.1 742.0
Played sport organised by school outside school hours 15.2 32.7 239 316.5
Played no organised sport 46.9 26.8 36.8 486.7
Total ('000) 659.6 662.0 100.0 1321.7
FEMALES (%)
Played sport organised by club 42.4 58.3 50.3 631.5
Played sport organised by school outside school hours 13.2 29.3 21.2 266.6
Played no organised sport 48.86 30.2 39.4 494.3
Total {'000) 626.4 628.5 100.0 12549
PERSONS (%}
Played sport organised by clul 44.9 61.7 53.3 13735
Played sport organised by school outside school hours 14,2 31.0 226 5831
Played no organised sport 47.7 284 381 981.1
Total {'000)- 12860 1 290.5 100.0 25765

! The sum of the components Is larger than the total as a number of children play spart organised by a club and sport organised by the
school after school hours.




EXPLANATORY NOTES

INTRODUCTION

SCOPE/COVERAGE

SAMPLE SIZE

EXPECTED SAMPLE
DISTRIBUTION

The Population Survey Monitor (PSM) is a quarterly household survey of
approximately 3,000 households conducted throughout Australia. The PSM
is designed to meet the needs of government agencies and non profit
organisations for family household data. It is a user—funded survey where
clients pay to include the topic of their choice. Each survey asks a set of
core questions of each usual resident aged 15 vears and over within the
selected household. Questions for each client's topic can be asked of a
randomly selected person aged 18 vears or over or of a particular person
within the selected household.

The survey covers rural and urban areas across all States and Territories of
Australia, except sparsely settled areas. All persons living in non—private
dwellings are excluded. All usual residents in private households are
included in the PSM.

For each quarterly survey, an initial sample of approximately 4,000 private
dwellings is chosen. This sample is generally sufficient to provide quarterly
dara for Australia and annual data for the States and Territories at an
acceptable level of accuracy and reliability after allowing for sample loss
through factors such as vacant dwellings inadvertently selected in the

) sample, non—Contacts, persons out of SCopc elc.

Details of the approximate sample distribution for a quarterly PSM are set

out below,

New South Wales 482
Victoria 416
Queensland 375
South Australia 375
Western Australia 375
Tasmania 375
Northern Territory 250
Australian Capital Territory 375
Total 3023
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DATA COLLECTION

ESTIMATION PROCEDURES

RELIABILITY OF ESTIMATES

SYMBOLS AND OTHER
USAGES

Information is obtained in the PSM by personal interviews with adult
members of selected households. Interviewers for the PSM are obtained
from a panel of trained interviewers who have extensive experience in
conducting household surveys.

The willing cooperation of selected households is sought. Measures taken
to encourage cooperation and maximise response include:

* Advice to selected households by letter, accompanied by an
information brochure, explaining that their dwelling has been selected for
the survey, the purposes of the survey, its official nature and the
confidentiality of the information collected.

= Through call-backs and follow—up at selected dwellings every effort is
made to contact the occupants of each selected dwelling and to conduct the
survey in those dwellings.

Estimates obtained from the survey are derived using a complex ratio
estimation procedure that ensures that the survey estimates conform to an
independently estimated distribution of the total population by age, sex and
area (rather than to the age-sex—area distribution within the sample itself).
The estimation procedure is designed to adjust estimates in such a way as to
reduce any non-response bias by adjusting the weights of persons' records

~ in each age—sex-area cell to compensate for under—enumeration in that cell.

Expansion factors or ‘weights' are inserted into each person's record to
enable the data provided by these persons to be expanded to provide
estimates relating to the whole population within the scope of the survey.

The two types of error possible in an estimate based on a sample survey are:

= Non sampling error which arises from inaccuracies in collecting,
recording and processing the data. The most significant of these errors are:
misreporting of data items; deficiencies in coverage; non-response; and
processing errors. Every effort is made to minimise these errors by the
careful design of questionnaires, intensive training and supervision of
interviewers, and efficient data processing procedures.

= Sampling error which occurs because a sample, rather than the entire
population is surveyed. One measure of the likely difference resulting from
not including all persons in the survey is given by the standard error, see
Technical Notes pages 12 and 13.

* subject to sampling variability too high for most practical purposes
- no observations recorded
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TECHNICAL NOTES

SAMPLING VARIABILITY

Since the estimates in this publication are based on information obtained
from occupants of a sample of dwellings, they are subject to sampling
variability, that is, they may differ from those that would have been
produced if all dwellings had been included in the survey. One measure of
the likely difference is given by the standard error, which estimates the
extent to which an estimate might have varied by chance because only a
sample of dwellings was included. There are about two chances in three
{67%) that a sample estimate will vary by less than one standard error from
the number that would have been obtained if all dwellings had been
included, and about nineteen chances in twenty (95%) that the difference
will be less than two standard errors.

Another measure of the likely difference is the relative standard error, which
is obtained by expressing the standard error as a percentage of the estimate
(RSE). The relative standard error is a useful measure in that it provides an
immediate indication of the percentage of errors likely to have occurred due
to sampling.

From table 4 an estimated 518,100 households which use 2 computer have
a modem. Referring to the rable of standard errors (table A on page 13), an
estimare of 518,100 has a standard error of approximately 25,200. There

- are two chances in three that the number that would have been produced if

all dwellings had been included in the survey is between 543,300 and
492,900 (ic. 518,100 plus or minus 25,200). There are about nineteen
chances in twenty that the number lies between 568,500 and 467,700 (ie.
518,100 plus or minus 50,400).

Particular care should be taken when comparing figures. It is not correct to
assume that an apparent difference between figures is actually significant.
Such an estimate is subject to sampling error. An approximate standard
error (SE) of the difference between two estimates (x-y) may be calculated
by the following formula:

SE(x~y)= JISE(x)] + [SE())?

While this formula will only be exact for differences between separate and
uncorrelated characteristics of sub-populations it is expected to provide a
good approximation for all differences likely to be of interest in this
publication.
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As the standard errors in tables A and B show, the size of the standard error
increases with the size of the estimate. However, the smaller the estimate
the higher the relative standard error. Thus, large estimates will be
relatively more reliable than smaller estimates. Very small estimates are
subject to such high standard errors (relative to the size of the estimate) as
to detract seriously from their value for most reasonable uses. In the tables
in this publication, only estimates with relative standard errors of 25% or
less and percentages based on such estimates are considered sufficiently
reliable for most purposes. However, estimates with standard errors of
greater than 25% have been included and are preceded by an asterisk (eg
*2.8) to indicate that they should be treated with caution and viewed as
being merely indicative of the magnitude involved.

A STANDARD ERRORS OF ESTIMATES

Standard error of estimate (000}

Persons 18+ yrs Households
Size of
estimate Sept Sept
{'000) 19%6 1996 19%6
10 6.6 3.8 —
20 9.4 5.4 —
50 14.5 8.4 9.9
100 19.7 11.4 . 13.3
200 26.5 15.3 17.8
500 385 222 252
800 46.1 26.6 29.5
1 000 50.4 29.1 323
1 500 57.1 33.0 371
2 000 65.0 37.5 41.8
B RELATIVE STANDARD ERRORS OF ESTIMATES
Relative standard error of estimate (%)
Persons 18+ yrs Households
Size of
estimate Sedot Segpt
{'000) 1996 1996 1996
10 66.5 38.0 -
20 47.0 27.0 —
50 29,0 16.8 19.8
100 190.7 11.4 13.3
200 13.3 7.7 8.9
500 7.7 4.4 5.0
800 5.8 33 3.7
1000 5.0 29 3.2
1 500 3.8 2.2 25
2 000 3.3 1.9 2.1
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GLOSSARY

Age

CD ROM equipment

Character/image reader
or scanner

Computer

Donation of money

Household

Household income

Households intending to
purchase

The age of persons at their last birthday.

CD ROM (Compact Disk Read Only Memory) equipment refers to CD ROM
drives which read CDs that contain digital data for use by a computer. The
CD ROM drive can be a separate unit or, in newer equipment, integrated
within the machine. Audio CD equipment (ie. music CD players) are
excluded.

Devices which scan a page of printed text or graphics and turn them into a
form which can be read by a computer or communications network.

Portable, desktop and dedicated computers, and items such as pocket
computers or 'personal organisers' which can be plugged into larger
compauters, are considered to be computers if they are usually in working
order. Calculators, and machines where restoration to working order is not
being planned, are excluded.

Donation of money includes money given in doorknocks, badge days,
spensorship of walkathons etc, but excludes moncy given in exchange for
goods or other tangible benefits. Raffle ticket expenditure is included if the
main reason for purchasing the raffle ticket was to donate money to a
specific organisation.

A group of one or more persons in a private dwelling who consider
themselves to be separate from other persons {if any} in the dwelling, and
who make regular provision to take meals separately from other persons,
i.e. at other times or in different rooms. Lodgers who receive
accommodation but not meals are treated as separate households. Boarders
who receive both accommodation and meals are not treated as separate
households. A household may consist of any number of family and
non-family members.

Household income is the sum of personal income from all members of the
household aged 15 years and over. Personal income is gross income from
all scurces and includes government pensions/benefits, workers
compensation, royalties, rent etc. It excludes money from the sale of assets,
gambling, lottery wins, gifts, bequests or lump sum settlements.

A household in which any person within the household expects to buy, pay
for or make some payment towards an item with an individual worth of
$200 or more for a household item or $500 or more for other items.
Planned purchases must be for the period 1 October 1996 and 31 December
1996.
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Households which use a
computer

Medium density housing

Mobile phone

Modem

Peripheral equipment

Printer

Households which use a computer are those where any member of the
househoid frequently uses a computer at home. "Frequently" is defined by
the respondent. The computer used does not necessarily have to be owned
by the household, for example, if a member of the household frequently
brings a computer home from work to use, that household is considered to
use a computer. Households which have a computer but no member of the
household uses it frequently are not considered to use a computer.

Includes semi-detached, row, terrace, town houses and flats. Medium
density flats are those with no more than two storeys.

A personal telephone, sometimes called a cellular mobile phone, which
operates by battery from any location within range of a receiving/relay
station and is used for either personal or business purposes. Excluded are
fixed car phones or cordless phones, both of which need to be very near to
the car or home to operate.

Modems are devices that connect the computer to a telephone system which
enables communication between computers. They may either be integrated
into the computer or may be a separate box attached to the computer by a
lead.

" Peripheral equipment includes equipment which must be plugged into a

computer, eg. printers, character/image readers or scanners, CD ROM
equipment, modems and other equipment such as additional keyboards and
external disk or tape drives. Additional memory or storage which is added
internally to the computer and is therefore integrated within the machine is
excluded.

A device used for printing computer output onto paper, eg. dot matrix,
bubble jet and laser printers.
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For more information . . .

The ABS publishes a wide range of statistics and other information on Australia’s
economic and social conditions. Details of what is available in various publications and
other products can be found in the ABS Catalogue of Publications and Products
available from all ABS Offices.

ABS Products and Services

Many standard products are available from ABS bookshops located in each State and
Territory. In addition to these products, information tailored to the needs of clients can
be obtained on a wide range of media by contacting your nearest ABS Office. The ABS
also provides a Subscription Service for standard products and some tailored information
semnices.

National Dial-a-Statistic Line
0055 86 400

Steadvcom P premium rate 25¢/21.4 secs.

This number gives 24-hour access, 365 days a year, for a range of important economic
statistics including the CPI.

Internet
http://www.aus.gov.au

A wide range of ABS information is available via the internet, with basic statistics
available for each State, Territory and Australia. We also have Key Naticnal Indicators,
ABS product release details _and other information of general interest.

Sales and Inquiries

Keylink STAT.INFO/ABS
X.400 (C:Australia, PUB:Telememo,0:ABS,FN: STAT, SN:INFO}
Internet stat.info@abhs.telemems.au '
MNational Mait Order Service (06) 252 5249
Subscription Service 1800 02 0608
Information Inquiries Bookshop Sales
SYDNEY (02) 9268 4611 (02} 9268 4620
MELBOURNE (03) 9615 7755 (03} 9615 7755
BRISBANE (07) 3222 6351 (07y 3222 8350
PERTH (09) 360 5140 (09) 3860 5307
ADELAIDE (08) 8237 7100 (08) 8237 7582
CANBERRA (06) 252 6627 (06) 207 0326
HOBART (03) 6220 5800 (03) 6220 5800
DARWIN (08) 8943 2111 (08) 8943 2111
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